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VYEBHBIN IUIAH
KprOB [lOl'lOJ]HHTe.IleOFO OﬁpaSOBaHMﬁ no nporpamMmme
«TPOPECCUOHAJLHBIA THOCTPAHHDIN SI3BIK(AHI JIMIACKHIT)»

Llenv: hopMHpOBaHIE HABLIKOB BIANEHHS MHOCTPAHHBIM A3BIKOM (aHrNMiickuil.) B cdepe aenoBoro obmenus, Gopmuposarne
MHOS3BIMHEIX KOMIETEHLMI JJis pelleHus KOMMYHHMKATHBHBIX 3aqad B MPO(eCCHOHAIEHO-OPUEHTHPOBAHHOH cdepax
JIEATENLHOCTH, (JOPMUPOBAHME KOMMYHUKATHBHOM KOMIICTEHIIMH, TT03BOIAIOEH CBOOOAHO O6IIATECS HA AHTJIMHCKOM SI3BIKE B
cepe MpoecCHOHANLHOM ASATENLHOCTH. 3aHATHS NPOBOAATCSA IO y4eOHBIM IJIaHAM M IPOrpamMmam, KOTOpbIC MOCTOSHHO
OBHOBJISIIOTCS B COOTBETCTBUU C COBPEMEHHBIMHM METOAMYECKUMH TPEOOBAHUAMH M MEXIYHApOIHBIMH CTaHAapTaMM B 00J1aCTH
W3YUYEHHS aHTIHHCKOTO S3bIKa.

Kamezopus cnywameneii: pyKOBOAWTENN U pabOTHUKY NPEANPUITHI U opraHuszalui, 6akanaBpbl, MarMCTPAHTEI, TE€ KATETOPHH
Cllyliaresei, KTo CTPEMUTCS TIONTYYHTh JOTIONHUTENEHOE 06pa30BaHUE B 00/1aCTH JAENOBOrO aHITIMHCKOrO S3bIKA.

Tpvdoemxocmb obvuenus: 140 uacos.

Dopma 0byueHua: ouHas.

Pesicum 3anamuii:8 uacoe 6 Hedento
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1 Company Structures/Company 16 8 8

Profile

2 Recruitment 16 8 8

3 Selling on-line 16 8 8

4 Planning your business 16 8 8

5 Managing people. 16 8 8

6 Brands 16 8 8

7 Advertising 16 8 8

8 Marketing 14 8 6

9 Innovations in modern life 12 6 6 2
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